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*Contest Winning Logo* for MSM Magazine’s logo design contest, 
in which they were looking for a fresh, hip, new identity. Skills used: 
Illustrator

Simple and straightforward were the guidelines for a new identity 
and website design for Plus 1 Bookkeeping. Skills used: Illustrator, 
InDesign

Various logos that I’ve designed, ranging from start-ups to 
environmentally-friendly products to blogs. Skills used: Illustrator

Identity package for CRPR Consulting, who wanted something crisp 
and fresh for the PR world. Skills used: Illustrator, InDesign

Identity concept for a restaurant specializing in my favorite snack 
(mmm). Designed the logo, menus, business cards, t-shirts and 
containers. Skills used: Illustrator, InDesign

These are various logo concepts. I believe they are strong 
representations of my creativity and style. Skills used: Illustrator
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Manager,
Boston Locations

617-555-5957
manager@chipsnsalsa.com

Nacho Bar
We’ll get the chips, you get the dips!

All You Can Eat Nacho Bar!
$7 for lunch, $9 for dinner

Bottomless Basket of Tortilla Chips: yellow, blue, red, or mixed.
Bottomless Bowls for Dip: Fill them at the bar, mix & dip at the table.

Salsas
Mild
Medium
Hot
Extra Hot
Verde
Garlic
Pineapple
Peach
Mango
Watermelon
Peach Papaya 
Mango Jalepeno
Pineapple Chipotle
Black Bean & Corn 
Tequila Lime

Guacs
Authentic (secret family recipe)
Classic 
Chunky
Garlic
Charred Corn
Cajun (cayenne pepper)
California (goat cheese & pistachio) 
Party Dip (refried beans & other stuff)
AvoSalsa (best of both worlds)

Beans & Cheese
Refried beans
Black beans
Pinto beans
Hot bean dip
Con queso (with salsa)
Cheddar
Pepper Jack
Monterey Jack
Colby Jack
Asadero (strong)
Manchengo (tangy)
Enchilado (coated in chili powder)

From the Grill
Tacos & Things

Your choice of seasoned Ground Beef, Shredded Beef, BBQ Pork or seasoned Chicken

Chico’s Fish Taco:  
Twin soft-shelled Red Chile Tortillas filled with our golden crusted Fried Cod, zippy Chipotle Mayonnaise, shredded 
Cabbage and Pico de Gallo. Served with Black Beans and fresh Guacamole. $9.99

Mexicali Tostada Cup: 
A Corn Tortilla Cup filled with layers of Black Beans, seasoned Ground Beef and Chile con Queso, then topped with 
Cheese, diced Tomato and a dollop of Sour Cream. $3.15

Double-Crust Mexican Pizza: 
Sam’s traditional Red sauce, seasoned Ground Beef, Jack ‘n Cheddar Cheeses, Black Olives and mild Green Chilies baked 
on two fried Flour Tortillas. $9.95

Quesadillas 
 
Veggie-Jack Quesadilla:
 A Sun-Dried Tomato Tortilla filled with fresh Vegetables and Pepper Jack Cheese. Served with Chipotle Sour Cream and 
Pico de Gallo. $8.45

BBQ Pork Quesadilla: 
Sam’s “slow-roasted” Smokey BBQ Pulled Pork, Tomatoes and Cheese. Garnished with fresh Cole Slaw. $11.45

Zesty Chicken & Spinach Quesadilla:
 Grilled seasoned Chicken Breast, Spinach, Tomato, Pepper Jack ‘n Jalapeno Cream Cheese in a Spinach Tortilla. $9.45

Spinach and Mushroom Quesadilla: 
Fresh Mushrooms and Spinach, Tomatoes, mild Green Chilies, Monterey Jack ‘n Cheddar Cheeses.
$9.45… Add Jalepeno Cream Cheese – $10.95

Cheese & Tomato Quesadilla:
Filled with Jack ‘n Cheddar Cheese, Tomatoes and mild Green Chilies. $8.15

Chicken Fajita Quesadilla: 
Filled with sliced Chicken Fajita Breast, Pico de Gallo, Tomato, Monterey Jack ‘n Cheddar Cheese. $11.45

Burritos
Big City Burrito: 
Loaded with Sam’s favorite Southwestern flavors… seasoned Ground Beef, Spanish Rice, Black Beans and Jack ‘n Cheddar 
Cheeses. Topped with Taos Green Chile and melted Cheese, with Sour Cream served on the side. $11.45

Southwestern Shredded Beef Burrito: 
Our Chile & Tomato seasoned Shredded Beef wrapped in a Flour tortilla, then smothered with your choice of Taos Green 
Chile or Chlie con Queso and Cheese.  $11.45

Texas BBQ Pulled Pork Burrito:  
Our hand-shredded Roasted Pork tossed with Sam’s sweet and zesty BBQ Sauce, rolled in a large Sun-Dried Tomato 
Tortilla with diced Tomato and Jack ‘n Cheddar Cheeses, then topped with our Chile con Queso. Served with Black Beans 
and our home-made creamy Cole Slaw. $11.65 

Sam’s Bean Burrito:  
Stuffed with Vegetarian Refried Beans and served with Sour Cream. Smothered with your choice of Chile con Carne, Taos 
Green Chile or one of our Vegetarian choices: mildly spiced Chile con Queso, Veggie Red or our roasted Chile Del Norte 
sauce. Served with Spanish Rice and Sour Cream. $7.95

Crispy Corn Taco   $2.50
Full Order (3)  $6.75

Soft Taco (it’s bigger)  $3.45
Full Order (2)  $6.75

Starters
French Fries
Waffle Fries
Sweet Potato Fries
Onion Rings
Mozarella Sticks
Jalepeno Poppers
Southwestern Egg Rolls
Lettuce Wraps
Tequila Lime Shrimp
Cheese Crisp

Chicken Fingers
Buffalo Chicken Fingers
Honey BBQ Fingers
Habenero Chicken Wings
Buffalo Wings
Honey BBQ Wings
Taquitos
Mini Mexican Pizza (6 inch version)
Southern Fried PIckles
Chili Con Carne

Enjoy our homemade salsas and guacamole! 

Specialty Margs
CINCO DE MARGARITA 
Melagro Repasado, Cointreau, Rose’s Lime Juice, Sour Mix.   
$7.99 

CANTINA CLASSIC 
Cuervo Gold Tequila, Grand Marnier, Cointreau, fresh 
squeezed Lime Juice and Sour Mix.    $7.99

TEQUILA SUNSET MARGARITA 
Margaritaville Tangerine, Pomegranate Liq,. Triple Sec, 
O.J.and a drizzle of Grenadine.   $8.99 

BIG CITY MARGARITA  
Sauza Gold, Cointreau, Grand Marnier, Roses Lime Juice 
and Sour Mix.   $7.99 

BAHAMARITA 
Margaritaville Passion Teq., Mango Liquer, Cointreau, Pineapple 
Juice, Fresh Orange slice, Cherry, Lime Wedge with a Sugared 
Rim.   $6.99 

MELON RITA 
Margaritaville Tangerine, Midori, Triple Sec, Sour Mix 
and Lime Wedge.   $6.99 

MARDI GRAS MARGARITA 
A smokey margarita with Mezcal, Anejo, Repasado 
Tequilas, Sour Mix, Cointreau over Ice with a Salted Rim.   
$8.99 

BLUES BROTHERS  
Sauza Gold & Silver Tequila with Blue Curacao and our 
House Margarita Mix.   $6.99 

GOLDEN MANGO MAMBO 
Margaritaville Mango, Mango Schnapps  & Fresh Sour Mix.   
$6.99 

MAFIOSA “Mind Eraser” 
Tobako Tequila, Gran Gala Triple Orange Liquor, splash of 
Bacardi 151, Sour Mix & O.J.    $8.99 

LIME & COCONUT MARGARITA 
Margaritaville Lime & Cocnut Tequila, Sour Mix & Coconut.   
$6.99 

POMEGRANATE MARGARITA 
Margaritaville Tangerine, Pomegranate Liqueur & Sour Mix.   
$7.99

Tequilas
1800 Anejo: Smoky, spicy and a touch of honey.                                        
1800 Reposado: Buttery oak flavor. 
1800 Silver: Clean citrus taste.
Cabo Wabo Blanco: Sammy Hagar’s own. Rich floral & spicy lime 
flavors.
Cielo Blanco:  Clean, roasted pepper and sweet spice aroma.
Cielo Reposado: Hints of vanilla, spices and smooth finish.
Corazon Blanco: A fruity tropical taste with a touch of pineapple.
Corazon Reposado: Light in flavor with a touch of herbs.  
Cristero Blanco: Light to medium body and a soft aroma of cooked 
agave.    
Don Eduardo Anejo: Floral flavor with a spicy hint of pepper. Smooth 
finish.
Don Julio Anejo: Oak flavor with a fresh taste of pepper.   
Don Julio Blanco: Ultra smooth taste. Clean and clear.
Don Julio Reposado: Matured in oak barrels for 8 months. Warm and 
smooth.
El Jimador Reposado: A clean and rich  flavor.
El Mayor Anejo: Crisp and strong pepper flavor.
El Mayor Reposado: Aroma of oak and orange.
El Tesoro Platinum: Crisp in vanilla with a smooth finish.
Herradura Anejo: Dark, rich golden oak aged flavor. 
Herradura Reposado: Mellow pepper taste. Long pleasant finish on 
palate.
Herradura Silver: Spicy with a strong hint of pepper.
Jose Cuervo Black: Aroma of toasted oak and cinnamon. Warm, 
smooth finish.
Jose Cuervo Clasico: Clean, crisp finish with a touch of citrus                                   
Jose Cuervo Citrico: Aroma of lime and sweet grapefruit. Sweet, velvet-
like finish.
Jose Cuervo Especial: Sweet hint of oak and vanilla. 
Jose Cuervo Oranjo: Natural orange flavors and clean finish.
Jose Cuervo Traditional: Pale yellow hue and raspy, peppery finish.
Jose Cuervo Tropina: Aroma of tropical pineapple with touch of 
coconut.
Juarez Gold: A blend of tequilas. 
Margaritaville Gold: Jimmy Buffett’s own. Rich flavor with fruity, woody 
nose with hints of pear, apple and prune.
Margaritaville Calypso Coconut: Tropical flavor with tequila                                                                
- will take you back to the beach.
Margaritaville Last Mango: Refreshing fruit and tequila flavors.
Mat ador: Strong taste with oak flavor.
Monte Alban: The only bottle with a worm!!! Wood and mineral aromas. 
Exotic peppery finish.
Montezuma:  Taste of dried herbs, apples and light pine.
Patron Anejo: Oak flavor, grapefruit flavor with a touch of spearmint.
Patron Reposado: Fresh taste with oak flavor.
Patron Silver: Crisp, clean with citrus flavor.
Pepe Lopez: Clear, fresh lime and agave taste.
Sauza: A silky caramel flavor. 
Tezon Blanco: Robust start of herb and smoke with a smooth finish.
Tezon Anejo: Creamy, smooth and velvety. Long, full finish.  
Zapata: A natural strong flavor tequila.

 Other Drinks
Corona: a light lager beer, and is the top selling Mexican beer abroad. 
Negra Modelo: a dark beer, very smooth and described as a “Vienna-
Munich” type beer by the brewer.
Modelo Especial: a lager beer (described as a Pilsner lager by the brewer) 
and has a slightly richer taste than Corona.
Victoria: described as Pilsner-Vienna type beer by the brewer, and is a 
cross between a light lager and a dark beer.
Sol: Corona’s main competitor in the market, and like Corona it is a light, 
tasty lager beer.
Tecate: a lager beer, light, but with a shaper and stronger taste than Sol.
XX: “Dos Equis” is a light lager beer.
Bohemia: competes with Modelo Especial and is a light, rich lager beer.
Noche Buena: If you are in Mexico during the Christmas period, 
then look out for this beer that is only sold during the festive season. 
Translated it means “Christmas Eve”, and is a dark, rich beer.
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Red Sox ad concept. Skills used: Photoshop Photorealistic illustration and ad concept using illustration. Skills 
used: Illustrator

Promotional poster concept for the Boston Flower Show. Skills 
used: Illustrator

Movie poster concept for Girl Missing (a fictitious movie). Skills 
used: Photoshop



the wrong tools?

1 Washington Mall,
3rd Floor

Boston, MA 02108
617-259-1247

www.delphi-tech.com

Call us at 617-259-1247 for a demonstration or visit us at www.delphi-tech.com to learn more.

Are you trying to manage your 

Medical Professional Liability operations with

More than 
40% of Medical 
Professional 
Liability Claims 
processed by 
carriers, 
are handled by
Delphi Technology’s 
new OASIS software.

Our SaaS or self-hosted licensing options support:

1. Business Process Automation: Improves your operations and reduces costs.
2. Advanced Analytics: Helps you better understand, quantify and reduce your risks.
3. Central Data Repository: Improves profitability utilizing up-to-date underwriting elements.
4. User Defined Configuration: Gives you flexibility to introduce innovative insurance products quickly.
5. Policy Holder Self-Service Portal: Enhances customer satisfaction, retention, and brand awareness while reducing costs.

Meet Delphi Technology. For 20 years, Delphi Technology has been providing medical 
professional liability solutions to carriers, captives, RRGs and healthcare systems. Our deep industry 
experience and our innovative OASIS product suite offer the lowest risk, highest value solution in the 
insurance industry today. Especially for captives, our new SAAS option makes OASIS more affordable 
than ever. 

OASIS enables professional liability managers and risk managers to maximize vision, understanding, 
collaboration and response across the insurance operation. 
 
•	 Achieve	end-to-end	processing	for	the	entire	policy,	claim,	and	financial	management	lifecycle
•	 Improve operations and reduce costs
•	 More effectively understand, measure and manage risk
•	 More fully support Enterprise risk management and patient safety initiatives
•	 Achieve real-time automation, visibility and control over operational processes
•	 Collaborate across the organization by providing timely and accurate information

To learn more, please visit us at www.delphi-tech.com

Challenges supporting medical professional liability 
operations turning your world upside down?

Experience, Innovation... Results

One Washington Mall, Suite 3
Boston, MA 02108
617-259-1247

Sound familiar?

Are you facing the challenges of the inflexibility of applications and data models, the difficulty 
integrating with more modern systems, the declining availability of legacy skills sets, and the 
lack of real-time applications?

Wouldn’t you like to enjoy the benefits that modern systems offer including workflow 
management, integration with other software applications, business intelligence and analytics, 
and improved customer service?

No more excuses then.

Delphi Technology’s experience combined with our innovative OASIS product suite results in 
the lowest risk, highest value solution in the insurance and risk management industries today.

“The existing system still works just fine”
“Changing is too expensive / too complicated”

“No software packages meet our needs – we’re special”

Delphi Technology, Inc. 
One Washington Mall, 3rd Floor
Boston, MA 02108
617-259-1247
www.delphi-tech.com

Swan boats ad concept. Skills used: Photoshop Advertisement for Delphi Tehcnology that was placed in the 
2010 VCIA Annual Conference Newsletter. Skills used: Illustrator, 
InDesign, Photoshop

Advertisement for Delphi Technology that was placed in various 
insurance industry publications. Skills used: Illustrator, InDesign

Advertisement for Delphi Technology that was placed in various 
insurance industry publications. Skills used: Photoshop
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will see some of the most sophisticated technology of that time. In 
fact, each is a milestone in both art and technology. The real trick is 
not to let the technology get in the way of making art,” Lagent says.

Largent will tell you that the three most important rules of sound 
design are (1) support the story, (2) support the story, and (3) sup-
port the story. In fact, he’s made it his mantra. And in “Braveheart,” 
he literally did just that. “I was responsible for “crowd” sounds in 
particular, among a team of sound effects editors 
who were each responsible for different sounds. 
I added ambient sounds to every scene in the 
movie that contained three or more people. In 
the battle scenes, I added hoards of screaming, 
yelling men. In village scenes, I added the quiet 
murmurs of the people in the background,” Lagent 
said. “Meanwhile, there were other sound profes-
sionals simultaneously editing the horse sound 
effects or the weapons, or the footsteps, and so 
on. Any sophisticated sound project, regardless of 
where it’s produced, contains many of the same ele-
ments as a feature film -- dialog, sound effects, and 
music -- all mixed together. In many other types of 
sound projects (e.g., TV commercials, documentary 
films, even music recording), there may only be one 
“sound” person. Often that one person ends up doing 
all the same work as a feature film team,” he went on 
to say.

In addition to his film credits, Largent has also worked 
on TV shows for PBS such as “Nova” or “Frontline.” He 

says that each of these are equally engaging in terms of creativity, 
but it has been the TV programs that really grabbed him for the 
strong narrative elements. 

Good sound design or good music composition must be a collabor-
ative process, according to Anthony De Ritis. Particularly, because 
the barrier between the definitions of sound design and composi-
tion is breaking down, he says. And, beautiful things are happening 
on the cusp of that barrier. For example, a door slam can turn into 
a backbeat for a sound track. Or, vice versa, as in a nightclub scene 
in the film, “The Matrix.” As the scene begins to change, ambient 
sounds get morphed, allowing the evolution of time across scenes 
in a continuous way. The backbeat of the nightclub music becomes 
the sound of an alarm clock in the next scene. 

“Sound design enables a linear storyline to come to life in 
cinema, which is inherently a non-linear medium (e.g., a 

shot here, a shot there, different splices of time that 
are spliced together and need to be made lin-

ear),” explains De Ritis. “Sound design enables 
the given narrative, whether it’s film, TV 

commercials, radio, animations, inter-
active web sites - gives them the op-

portunity to create a more holistic 

sound and their talent at manipulating it to support a narrative in a 
film or a game or an online interactive media project. 

The work of a sound designer is often so good as to not be no-
ticed. The audience of a sound designer’s work often becomes so 
absorbed by the media experience and they have suspended any 
disbelief that they don’t even notice the work of the sound designer 
because the experience makes sense. Here, a few of the sound 
design professionals working in Boston who make a living from 

matching audio sounds to visuals in multiple forms of media, get 
a little of the attention they deserve and a chance to speak with 

their own voices about their craft. 
Jeff Largent is most notably a film sound designer, having 

won an Oscar for his work on the movie “Braveheart.” 
Kemal Amarasingham specializes in games. Anthony 

De Ritis has a Ph.D. in music composition, but he 
has also worked on interactive Web sites. Dennis 

Miller is more of a lone ranger who is particularly 
adept at creating abstract compositions of au-
dio plus visual elements. 

Technology and Sound 
Design (SH) 

“Humans making sound has always been 
about technology. Look at 
any musical instrument 

from any era -- the sax-
ophone, the piano, the 

synthesizer -- and you 

Like an ideal marriage, sound design connects sound to a visual 
component (of any media) to produce a harmonious, often 

beautiful composition. Elements of visual design inform 
that of sound and vice versa. A sound designer will 
often take a visual element of a project, working with it 
smoothly, but not without drama and emotion, and in 
the end, produce continuity and a great story.

Like all good democracies, ideas and technologies 
eventually spread out among the masses of all class-
es and sound design is not immune. Today, anyone 
with an iPod and an Apple computer can experiment 
with sound as amateurs. Through technological 
advances and access to affordable equipment, the 
ability to edit and produce sound and effects for 
music, video, film - any medium - has become de-
mocratized. So, what makes a professional sound 
designer stand out above all the noise? Six letters: 
D-E-S-I-G-N.

The title “sound designer” has been attributed 
to Walter Murch, when he referred to himself 
as such while working on the sound for the film 
“Apocalypse Now.” Prior to Murch’s redefini-
tion of his role, terms like sound engineer and 
sound editor were used; but more recently 
with the development of new media and eas-
ier, more affordable access to the technology 
required to work with sound, individuals who 
work with sound on creative projects. These 
creatives are designers whose palette are 

“The work of a sound designer is o
fte

n so good as to not be noticed.”
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Jeff Largent with Oscar for his work on the movie “Braveheart” 

Middle:
Summer Wish (2002) - Dennis H. Miller

Right:
The Amazing Jellies Interactive, Design by Anthony De Ritis and 
Associates at NMS
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About the contributor:
Linda K. Pilgrim is a Boston-based writer 
and editor who specializes in advertising, 

technology and healthcare writing. 
Before moving to Boston, she worked in 
N.Y.C. for more than 10 years in a similar 
capacity. While she may miss having two 
Starbucks on every single block, she is 

quickly adapting to the Dunkin’ Donuts-
dotted landscape of Boston and has 

destroyed all evidence of ever owning a 
N.Y. Yankees baseball cap

About the Designer: 
Maribeth Foley is a Boston-based 

marketing professional. She is currently a 
student at Center for Digital Imaging Arts 
at BU and is persuing a Graphic and Web 
Design certificate. She is very interested 
in all types of design and art and enjoys 

making jewelry, reading, and brush 
painting in her free time.  

whole.” Design involves a creative plan and often requires 
invention. “Before ‘Star Wars,’ no one knew what a light saber 

sound like because we never had that sound before,” he added. 

Sound is used to inform the viewer how to interpret what they are 
seeing. The most famous example of this is in the movie “Jaws.” A 
combination of tones played slow at first and then at a higher vol-
ume and faster conveys the danger involved what would otherwise 
appear to be a pretty scene of the ocean. On the other hand, if a 
viewer sees an image of water and hears people laughing and music 
playing, they will begin to get clues that maybe what they are seeing 
is the perspective of someone at a party on a cruise ship, which con-
veys an entirely different emotion and drama. Knowing the message 
you’re trying to get across by designing sound is crucial to sound 
design. 

“Sound design is always informing a specific narrative,” explains De 
Ritis. And sound design is really an interdisciplinary enterprise. So, 
sound designers need to ask themselves, “What is the goal or vision 
of the project and how am I going to convey this through sound?” 
Also, “Who am I working with?”

According to Kemal Amarasingham, the sound designer’s job is all 
about concepts. Sound designers are required to come up with a 

concept of how something 
might sound, and in Amar-
asingham’s predominant line of work in 
games, sometimes this means inventing wholly original sounds.
“We then go and use all of our techniques to create that sound. This 
can include making and recording strange sounds as raw material 
and then using software to manipulate those sounds into the sound 
that we want,” he explained. “It can be a very involved process at 
times, but coming up with the concept is always the most challeng-
ing step,” he said.

Amarasingham describes his company dSonic as a company that 
creates sound effects, music, and any other audio assets that a nec-
essary for products that use technology to play back our sounds. 

“Audio for computer games and game consoles are our main proj-
ects, as they require developing and implementing the sounds in a 
game audio engine to make them play back correctly and have the 
best possible impact on the player, he described. “A game audio en-
gine allows the sound designer to tell the game what sounds to play 
and how to play them when a given situation in a game comes up. It 
can be as simple as telling the game what door sound to play when 
a particular door in the game is opened, and at what volume, based 
on how quickly the player opens that door, or as complex as script-

ing in how certain real-time sound process-
ing will work in the game given certain 
gameplay parameters. All these things 

can then be hooked into the game en-
gine itself so that it can interact with 

the things such as the physics or 
maybe animation engine -- that’s 
where the real artistry comes in.”

Largent, De Ritis, and Amaras-
ingham emphasize the collab-
orative nature of sound design, 
but Dennis Miller is more of a 
solo artist. Miller thinks of him-
self more like a composer of 
images and sound rather than 
a sound designer. 

“I do think a distinction between 
sound design and composition is 

in order. You can even see this in the 
credits of films or, for example, at Berk-

lee School of Music, where you might be 
a student in the music synthesis division and 

be able to make great sounds (one-offs), but you 
couldn’t write a nine-minute piece,” Miller says.

He adds that his background as a composer gave him insight into 
other time-based media, such as dance and theater. But, what he re-
ally likes to create are animation pieces that are like abstract sounds 
and colors moving around a space, like “visual music.” But, unlike 
contemporary art installations that have sound and visual elements 
that a viewer can enter at any time and leave at any time and still “get 
it,” Miller remains true to the strong narrative element of his sound 
designer roots by producing what he calls “concert animation” that 
has a beginning, a middle, and an end. He holds on to a narrative 
component and doesn’t let it go.

“My main professional activity,” Miller says, “my niche is in the combi-
nation of music and images. I like to keep these ideas in the forefront 
of all of my work, but he is sure to include themes and motifs, which 
develop over time within the piece. Colors and sounds become 
lengthened, get played backwards and repeated with a variety of 
instruments.”

With each project, the effect that the union between sound and au-
dio is a web, continually flowing and changing and marches to its 
own tune. These Boston-based creatives show what it takes to make 
it look seamless, and unnoticeable to viewers. Next time you’re 
watching a movie to TV show, take a moment to listen to the audio 
without the pictures, and you’ll see the image in a whole new light.

“What he really likes to create are animation pieces that are like

abstract sounds and colors moving around a space, like “visual music.”

Left Page:
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Screenshot from Microsoft’s/Blue Fang’s Zoo Tycoon 2
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Ammonite I (1999)
Dennis H. Miller

By Linda K. Pilgrim
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Monuments & Melodies

2009 Summer Tour DVD

Starring: Brandon Boyd, Mike Einziger, Ben Kenney, Chris Kilmore, Jose Pasillas

Directors: Zane Vella
Producers: Zane Vella, Calvin 
Aurand, Sara Maher

Video/AudioFull 1080p24 HD Resolution16:9 Wide Screen FormatPCM Stereo and 5.1 Surround 
Sound (48/24)

Dolby Digital 5.1 Surround Sound
Studio: Sony MusicRelease Date: 05/28/2002Run time: 90 minutes Rating: Nr

www.enjoyincubus.com

Funky hard rock upstarts Incubus recorded their album 
Monuments & Melodies at a house in 
Malibu, CA, and in a special event to 
celebrate the album’s release, the group 
played a special radio concert at the 
Sony studios in New York City, which had 
been decorated to look like the house 
where the album took shape. 

Incubus: Monuments & Melodies 
Summer Tour DVD is a video record of the group’s 2009 summer 

concert series, which includes 
“Anna Molly,” “Drive,” “Aqueous 
Transmission,” “Pardon Me,” “Are 
you in?”, and many others.

Boston Life
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Look inside for other fun summer activities 

around the city, such as Kayaking on the Charles
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Sail Boston 2009 Gets Under Way 
In Hub
Come Aboard! Tall Ships To Open To Public

After years of planning and sailing, more than 40 of the 
world’s biggest and most unique sailing ships have made 
port in Boston Harbor and will be open to the public for 
viewing this weekend, all part of Sail Boston 2009.

A variety of events surrounding the ships’ visit will be held 
throughout Boston over the weekend. The public will be 
able to board about 20 of the ships beginning Thursday at 
5 p.m. until 10 p.m. at the Charlestown Navy Yard, the 
Boston Fish Pier and the World Trade Center piers. Later in 
the day there will be a crew and cadet soccer tournament 
at UMass Boston on Friday from noon to 3 p.m.
On Friday and Saturday, more public viewing of the ships 
and a Saturday festival at Downtown Crossing from noon 

to 2 p.m. On Sunday, the Seaport Music in the Park festival 
at the South Boston Maritime Park from noon to 4 p.m.

There are a number of different kinds of sailing ships from 
17 countries, including full rigged ships to barks, brigs and 
schooners, cutters and yawls. Younger visitors will be 
treated to educational programs focusing on U.S. and 
international maritime history.

Cadets and crewmembers will be available to educate 
children of all ages of their personal experiences at sea, 
home countries and more.

“These wonderful, wonderful young kids, these are all 
trainees, 18 to 25 years old. They’re just terrifi c young 
kids,” Sail Boston ‘09 organizer Dusty Rhodes said. “It’s 
wonderful to see these young cadets all over the city, 
enjoying our culture. And many of them, it’s the fi rst time 

they’ve ever been to America.”

On the schooner Alabama, a 
13-year-old New York boy is one of 
15 crew members taking part in a 
sailing camp on board the ship. 
Captain Ian Ridgeway said he 
began his career at sea 14 years 
ago when he was 11 on the 
Alabama’s sister ship, the 
Shenandoah. Now he’s at the 
helm.
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Top: Tall Ships along the water near the 
John Joseph Moakley US Court House

Bottom Right: Tall ships in Boston Harbor

Bottom Left: Map of Boston Harbor and 
public viewing areas of Tall Ships

“It’s the coolest job I could ever ask for. I feel like one of 
the luckiest people around,” Ridgeway said.
 
“It’s nice to be able to close your eyes and visualize what 
(Boston’s) Fan Pier and this waterfront would have looked 
like 100 years ago, cause there would have been dozens 
and dozens of fi shing schooners just like the 

Alabama tied here,” said crew member Morgan Douglas.

The Kruzhenstern is a three-masted Russian vessel that 
will also be open for tours. It’s 376-feet long and 168 feet 
high.

“It’s the second-largest ship in the world. The only other one 
that’s larger is ... another Russian ship which isn’t sailing 

any more,” said Dick Dray of Conventures, Inc.

“She was built as a cargo ship and in 1929 she was in 
service running to Australia. It was the last age of sail, so 
it’s just a classic ship,” he said.

The Picton Castle just completed a year’s trip around the 
Atlantic. It’s a cargo vessel that would have been seen 
around Boston Harbor after the turn of the century. She’s 
now a sail training ship and crew members do everything 
once done on such ships, including making sails. Built in 
1928, she’s based in Nova Scotia now.

On July 13, the ships will depart for the Tall Ships Atlantic 
Challenge leg to Halifax, Canada.

All: Tall ships in Boston Harbor

Esplanade crowd basks in glory of 
a sunny Fourth

Thousands lined the banks of the Charles River yesterday 
for Boston’s annual Fourth of July celebration under a daz-
zling sun that rivaled fi reworks.
 
After an economically bleak year and a long stretch of 
gray, rainy weather, Olivia Hernandez saw the bright rays 
as heaven-sent.

“For some reason it always works out, somebody up there 
is just giving us the lift we need to keep America growing 
stronger,’’ she said.

Hundreds began milling outside the oval at the Hatch Shell 
early yesterday morning to save good spots for the orches-
tra portion of the “Pops Fireworks Spectacular,’’ which is 
aired nationally on CBS and draws more than 500,000 visi-
tors from across the world. Founded in 1974, the perfor-
mance includes blasts from howitzer cannons, church 
bells, and what most spectators said was their favorite 
part of the festivities - fi reworks.

Dan Denette of Easton has seen the show only on YouTube 
videos and said he was ready for the real thing. He 
waited in line with a friend yesterday to enter the event, 

decked out in an oversize Uncle Sam hat.

Sitting inside the oval area, Allison Bednarski a physical 
therapist from Long Island, said she has wanted to come 
to the event for 15 years. She used to watch the Boston 
Pops on television when she was a teenager.

“I’m loving it. I even liked standing in line,’’ said Bednar-
ski, who waited for two hours before entering the concert 
area.

Throughout the rest of the Esplanade, families set up 
tents and laid out blankets, relishing time to lounge and 
play under a sun that was hidden for most of June. Most 
brought coolers and backpacks fi lled with drinks, snacks, 
and board games to pass the time.

Music blasted on speakers set up throughout the Hatch 
Shell, and occasionally booms would sound throughout the 
park from the howitzer cannons set off by the National 
Guard.

Miniature American fl ags fl apped in the breeze from the 
tops of Tanya Harr’s tents at the edge of the Charles River. 
Harr, 34, sat on a lawn chair with her family, tilting her 
head back to enjoy the day’s cool air while her son and 
niece played on the embankment.

Harr, who lives in Boston, said she has 
been bringing her 8-year-old son, Ivan 
Auger, since he was a baby.

“I want to see the fi reworks because 
they are loud,’’ Ivan said.

Hernandez and her family set up shop 
about half a mile down from Harr’s 
tents. She strung red, white, and blue 
garlands across lawn chairs enclosing 
their spot on the grassy knoll. She also 
stuck star-spangled centerpieces in the 
ground around their area and wore a 
patriotic top hat.

“My daughter thinks I overdo it,’’ she 
said and laughed. “But I do this every 
year. I tell her, ‘You can sit here or you 
can leave.’ ’’

Originally from Texas, Hernandez, 63, 
said she enjoys New England’s Ameri-
can spirit.

“If anybody can survive this recession, 
I think it is New England,’’ she said.

Left: Keith Lockhart and the Boston Symphony 
Orchestra at the Esplanade on 7/4/2009
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Pledge your allegiance with 
a barbecue, a country lovin’ 
concert, and a spectacular 
� reworks display.

It’s time, once again, to celebrate the Fourth of July, and 
Boston is throwing a big party. Don’t get caught in the 
crowd. What you need is a plan. Before you do anything, 
be sure to claim your spot on the Esplanade for the fi re-
works display early as the city is expecting up to 900,000 
spectators this year. Then you’ll be free to hit the many 
Boston Harborfest events without fear of missing the main 
event.

Celebrate America’s roots with a trip back to the days of 
our founding fathers. Make a stop at the Old State House 
for a dramatic reading of the Declaration of 
Independence from the very balcony it was fi rst recited 
on July 18, 1776. Or you can relive the fi ery debate that 
sparked the Boston Tea Party. Then take a trip down to 
the waterfront to watch as “Old Ironsides” completes its 
annual turn-around and 21-gun salute. Visitors can also 
take in a free afternoon concert as the Dan Lawson 
Band rocks City Hall Plaza with bluesy tunes.

And, if walking the hot city streets gets to 
you, hop aboard one of Boston’s yachts for 
a smooth ride around Boston Harbor or get 
on a Mississippi style riverboat for a trip 
down the Charles. Enjoy a mimosa and a 
tall stack of blueberry pancakes on one of 
the available brunch cruises or take part in 
a traditional Fourth of July cookout on Bos-
ton’s historic Liberty Clipper, a replica of 
the schooners used by fi shermen in the 
1800’s. Later in the evening, a number of 
vessels will embark on exciting fi reworks 
cruises. The boats will take you out on the 
water for arguably the best view of the 
annual fi reworks spectacular.

All: Fireworks from 
the Boston Pops 
celebration on July 
7/4/2009

What could you do in Tampa in 

   March 2011?
Well, you could . . .
 golf on some terrific courses
 swim, kayak, or stroll the beach at Clearwater
 catch some spring training action (baseball!)
 spend a day at Disneyworld in Orlando
 visit the Big Cat Rescue
 take a dolphin watch cruise on Tampa Bay
 tube down Rainbow River
 swim with the manatees at Homosassa
 enjoy the scene in historic Ybor
 check out the minarets at Plant Hall, UT
 appreciate the fabulous new Museum of Art
 face off with the fish at the aquarium
 and you could celebrate... 

     ustin & Shailah’s wedding!!

Parents of the Bride
Russell and Lynne Wise

Grandmothers of the Bride
Mary Taylor

Anna Wise

Matron of Honor
Laura Evans – Friend of the Bride

Bridesmaids
Natalie Bean – Friend of the Bride

Caitlin Curley – Sister of the Groom

Laura Horta – Friend of the Bride

Officiant
Alan Ulrich

Pianist
Todd Marston

Processional
Welcome

Lighting of the Remembrance Candles
Rose Presentation 

Admonition

Reading
Rick Smith – Friend of the couple

“Blessing For a Marriage”  by James Dillet Freeman

Exchanging of Vows
Exchanging of Rings

Lighting of the Unity Candle
Closing Blessing

Pronouncement of Marriage

Recessional

Parents of the Groom 
Joseph and Karen Fitzpatrick

Best Man
Joshua Trowbridge – Friend of the Groom

Groomsmen
Owen Fitzpatrick – Brother of the Groom

Brett Wise – Brother of the Bride

Derick Wise – Brother of the Bride

Ring Bearer
Aidan Curley – Nephew of the Groom

To our Parents:
Thank you for always supporting us and bringing 

us to where we are today. We could never thank 

you enough for all of your unconditional love, 

guidance, and encouragement. You are our role 

models and friends and we love you more than 

you’ll ever know.

To our Family and Friends:

One of the happiest parts of this day is having our 

families and friends together celebrating with us.  

Thank you for traveling both near and far to be 

here to share in our happiness. The friendship, love, 

shoulders to cry on, and support that each of you 

have provided has enriched our lives. We would 

not be who we are today without you.  A very 

special thank you to our Bridal Party, for being 

such an integral part of this day and our lives.  

In Loving Memory: 

On this special day in our lives, we wish to 

lovingly remember those close to our hearts 

who are no longer with us.  We know they are 

here with us in spirit. The wonderful memories 

of the precious times shared with each of 

them will be cherished forever.

Joanne (McCarthy) Dumont - Aunt of the Groom

Esther & Francis Fitzpatrick - Grandparents of the Groom 

Josephine & Jerome McCarthy - Grandparents of the Groom

Assunta Romano - Great-grandmother of the Bride

Kathleen (Fitzpatrick) Serino - Aunt of the Groom

Anna Staudinger - Great-grandmother of the Bride 

Lynwood Taylor - Grandfather of the Bride

Warren Wise - Grandfather of the Bride

Reception 
Beginning at 6:00pm

Atkinson Resort and Country Club

Directions to Atkinson Resort and Country Club:

495 North to exit 51B (Route 125N/Plaistow NH).  

Follow Route 125 North for 0.5 miles to the junction 

of Routes 121 and 125. Continue straight (at stop 

light) on to North Main Street/Route 121 North. 

(Route 125 North will take a 90 degree right turn 

at this light.) Follow Route 121 North for 2 miles. 

Turn left onto Sawyer Avenue; follow Sawyer 

Avenue for 1.4 miles. Bear slight right onto 

Providence Hill Road; follow for 0.5 miles. 

Turn left onto Country Club Drive and 

follow for 0.4 miles. The Resort is 

on your left.

The Marriage Ceremony Uniting

Lori Lynne Wise

Frank McCarthy Fitzpatrick

Saturday, October 24, 2009

North Parish Church

North Andover, Massachusetts

6 page magazine editorial design concept. Skills used: InDesign, 
Illustrator, Photoshop

DVD cover and label concept. Skills used: InDesign, Illustrator, 
Photoshop

Magazine layout concept. Used my own photos of the tall ships for 
that article. Skills used: InDesign, Illustrator, Photoshop

Logo design and save-the-date postcard design for a friend’s 
wedding. Skills used: Illustrator

Wedding program design, printing and folding. Skills used: 
Illustrator, InDesign

BeadStyle magazine cover concept. Skills used: Photoshop



Logo and website design for a very talented artist in need of 
a stronger identity and web presence. Skills used: Illustrator, 
Photoshop, Flash, Actionscript, Dreamweaver, HTML, CSS. 
URL: www.stoneyrootsdesigns.com 

Simple and straightforward were the guidelines for a new identity 
and website design for Plus 1 Bookkeeping. Skills used: Illustrator, 
Dreamwaver, HTML, CSS. 
URL: www.plus1bookkeeping.com

Web design concept for CSS ZenGarden, which provides HTML 
content for you to design using CSS. Skills used: Illustrator, CSS, 
HTML, Dreamweaver

Website design concept and functioning online order form for 
Mimi’s Ristorante. Skills used: Illustrator, Photoshop, Dreamweaver, 
HTML, CSS, jQuery, JavaScript, PHP, MySQL

Website re-design concept for Shake the Tree, a small boutique 
in Boston’s North End. Skills used: Illustrator, Photoshop, 
Dreamwaver, HTML, CSS

Flash animation using audio from a Jimmy Kimmel skit about LOST 
star Matthew Fox and himself getting into a staring contest over 
some coffee. Skills used: Illustrator, Flash


